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                            . . . CONNECTING HOMELESS FAMILIES WITH A BETTER FUTURE

Sleep Out Saturday –November 5, 2011
About the Event



Sleep Out Saturday began in 2004 with the purpose of raising awareness about the issue of homeless families in DuPage 
County and raising money to support families in the Bridge Communities transitional housing program.  The first year over 
500 people slept out at 18 different sites and raised $40,000 
and achieved an impressive level of media coverage before, 
during and after the event including radio, TV and print.

In 2010, nearly 70 groups (over 1500 people) ‘slept out’ and raised more than $122,000.  Bridge Communities is dedicated to making Sleep Out Saturday a major annual event in DuPage County!  For a listing of all 2009 participating groups, please visit our website at www.sleepoutsaturday.org.
You Can . . .

Sleep Out as an individual or with a group.  

Visit the Bridge Communities website to find out how.
Sponsor a Sleeper.  

Visit the Bridge Communities website to sponsor an individual or group.

Become a Sleep Out Saturday Corporate Sponsor.  

See details below.
Why Become a Sleep Out Saturday Sponsor?

* Align your organization with a high-profile, well-supported DuPage County community charity.
* Position your company as a supporter of community issues that are important to your internal, external 

  and community audiences

* Make your company known to Bridge Communities’ constituent base which consists of more than 20,000 

  DuPage County residents.

www.bridgecommunities.org
For sponsorship levels, see the reverse side of this page.

Bridge Communities, 505 Crescent Blvd., Glen Ellyn, Illinois  60137

Tel:  630/545-0610, ext. 19
www.bridgecommunities.org
Sleep Out Saturday Sponsorship Levels

Available for all Sponsor Levels:

· Listed on Bridge Communities website (up to 12 months of coverage = 50,000 hits)

· Listed in all Bridge Communities Sleep Out Saturday email blasts and monthly e-newsletters

· Featured in PowerPoint presentation shown throughout the rally, which is attended by more than 900 participants

· Business logo is shown on pledge form, which is distributed to more than 1,000 participants

· Business logo is shown on Sleep Out Saturday event t-shirt, which is distributed to more than 500 participants

Bronze Sponsor:  $1,000 Investment

In additional to General incentives listed above, your business will receive:

· Featured in marketing campaign as a bronze sponsor

· Listed in Bridge Communities newsletter (no logo), which is distributed to 5,000 Chicago area residents

Silver:  $2,500 investment

In addition to General and Bronze incentives, your business will receive:

· Featured in marketing campaign as a silver sponsor

· Listed in 3 ads in all major west suburban newspapers, which includes Suburban Chicago Newspapers, and Daily Herald

Gold Sponsor:  $5,000 investment

In addition to General, Bronze and Silver incentives, your business will receive:

· Featured in marketing campaign as a gold sponsor

· Business logo on Bridge Communities website with direct link to your business website (up to 12 months link)

· Business logo on marketing materials displayed at Sleep Out Saturday partners, which include nearly 70 area churches and businesses

· Listed in all Sleep Out Saturday press releases – sent to more than 25 media outlets


Platinum Sponsor:  $10,000 investment

In addition to General, Bronze, Silver and Gold incentives, your business will receive:

· Featured in marketing campaign as a platinum sponsor

· Listed on 4’ X 6’ banner signage prominently displayed during the month of October at over 50 locations throughout DuPage County – most banners are located along prominent streets and intersections

· Feature advertisement in October in all major west suburban newspapers, including Suburban Chicago Newspapers and Daily Herald

· Business logo displayed during live appearance on local television morning news show (100,000 viewers).

· Announced on all radio and TV appearances/interviews.

· Logo featured in Bridge Newsletter.

Circulation for west suburban newspapers: Suburban Chicago Newspapers = 96,000; 

Glen Ellyn News/Gatehouse Media = 25,000; Daily Herald = 143,000
SLEEP OUT SATURDAY FOR THE HOMELESS








